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Abstract: The purpose of this paper is to discard the conventional views according to
which subculture 1s generally connected with a certain lower level of culture. Contrary to
general belief, subculture is associated with every group of people who separate
themselves as a distinct group in society by the manner of behaviour and beliefs they
share, but also by the manner in which they express themselves. The media
representatives in the European Union form a distinct group that shares common
interests, whereas their everyday communication is characterised with the use of a
specific jargon, popularly referred to as Eurojargon. It is a type of supranational
vocabulary considered to be a distinguishing feature of a unique multicultural and
multilingual environment — such as the European Union. This vocabulary is created on a
supranational level with the purpose of surpassing the national borders of the member
states and reflecting the European identity, the common values and a unique social-

political system. The mass media largely contribute to dissemination of this vocabulary in

the Republic of Macedonia as well, and thereby contribute to dissemination of the

European culture as a new type of subculture that is unfamiliar to us.
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Introduction

According to various subcultural theories (especially the Chicago School of
Sociology), many authors connect the term ‘subculture’ to something negative or
€ven malicious (Cohen in Downes, 1966) and different from the mainstream or
dorr.linant culture (Clinard, 1974). According to Clubb, these deviant groups in
Society “reject or depart from the traditional norms and views of the majority”

because this inconsistency with the standard is typically connected with a lower-
class status (Clubb, 2001: 1-2).
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~ However, there are other authors, especially in tOd*{Y;;" c:mteénpmitw society,
L to less deviant groups, especia Yy Lo ocCupation groupg
~who m.xbculturesf o they focus on groups whose distinctiveness
and f"div_id“a.hsm‘ Ine :rd,ed in terms of violence, but rather in terms
ipdiwdl}ahty.;:n:;;t ;fd independence (Hodkinson, 2002). For instance,
:{Xmlzi a:1d Lincoln primarily focus on the aspect of comr.nunicatio'n, such as
subcultural communication through different forms of media (Hodkinson ang
Lincoln, 2008: 27). e
It is safe to conclude that both standpoints have one thing in common — that
subculture involves an individualistic way of life. This notion serves as the
starting point for the analysis in this paper, which shall open room for debate and
arguments. In that regard, by providing empirical arguments, the purpose of this
paper is to discard the classical theories as well as popular belief that subculture
inevitably means lower culture and social marginality. The emphasis in this
research is put on the use of language in the communication process as an
important element of every subculture, because distinctiveness and individuality
can also be observed in the way specific groups express themselves and
communicate within the group and outside of it.

Questions of the Research

The questions of the research arise from the thesis on the inadequacy of the
previously mentioned classical theories, including popular belief in defining
subcultures as lower cultures and social marginality, especially nowadays. This
 Paper shall provide answers to two main questions. The primary question is how
; the term “subculture’ is regarded or should be regarded in today’s contemporary

rmty‘ ) With_ .special emphasis on the so-called European (sub)culture? To
dmonstmte this, a secondary question mus

; . t also be regarded, in particular, the
T In which the mass media disseminate this distinct type of European
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Model for Defining (Sub)culture

An adequate model for properly defining the concept of (sub)culture is that of
Trice — an author who primarily defines (sub)culture in terms of shared values,
visions, practices, knowledge and existence of a primary reference group,
whereas he specifically focuses on organisational cultures that he believes are
composed of many different subcultures (Trice in Livigni, 1993: 290). This is an
adequate starting point for our analysis because organisations can basically be
observed as groups whose members are people with common norms, values and
behaviour. Specifically, this author explains that occupations should be seen as
distinct subcultures because they involve groups of people with shared education,
knowledge, group norms and professional socialization, whereas their values are
unique to them and often differ from the dominant culture within the organisation
(Trice in Livigni, 1993: 290).

This theory and model is accepted by various authors and institutions, and it is
based on the notion of a unique set of values that are characteristic for specific
subcultures that co-exist within a larger group or organisation, in which case
geographical separation, field of expertise, etc. are possible factors that
contribute to the formation of subcultures within organizations,5 > whereas
organisations may be understood as a wider concept.

If we apply this model for defining (sub)cultures in the research in this paper,
it will be possible to speak of a so-called “European (sub)culture™ as a specific
group of people whose members share common norms, values and knowledge in
the process of mutual communication that differ from the rest of Europe. This
group can be identified and separated on the basis of the previously mentioned
two factors: the geographical factor (a group living on the territory of the
European Union) and the common field of expertise (a group composed of EU
bureaucrats and media representatives). What differentiates this specific group of
people (who come from 28 EU countries) from the rest of Europe is: their
common values, common legislation, common borders, common institutions,

and, especially, the common manner of professional speaking called Eurojargon,
which is not familiar to other groups in Europe.

” http://education-portal.com/academy/lesson/organizational-subculture-definition-

~ examples.html.
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' POPULAR CULTURE: READING FROM BELOW
;eﬁning a Distinct European (Sub)culture

Jargon is generally defined as vocabula‘lry ina speciﬁc field that has reSjtricted
use among the members of a distinct social or professmna.l ;_:r,roup depending on
their social status, age, profession, etc. This means that it is not only used to
enable understanding between members of the same social group, but also
between members of the same professional group (Minova-Gjurkova, 2003:
143). Therefore the conclusion can be drawn that it is precisely the language they
use that enables them to stand out from others as a distinct group and to form
their own subculture within the European culture, whereas the geographical
factor and the common field of expertise serve as secondary identifiers of the
group.

Eurojargon is a distinct type of professional jargon used by the bureaucrats
and media representatives who live and work in the EU. It is used in their
everyday communication — not only within the administrative institutions, but
also in the communications with the wider public when providing information on
all EU-related affairs through the mass media. Eurojargon is not a secret
language like argot and slang, but it is equally obscure to people outside the
group. Many Eurojargon terms and expressions have a hidden meaning that is not
obvious and they often have metaphorical meaning or have acquired a
completely new meaning that is specific to the domain of the EU and is therefore
incomprehensible outside the group. For example, the commonly used term
“Green Paper” has nothing to do with colour but everything to do with the
documents published by the European Commission to stimulate discussions on
given topics at the European level, whereas the expression “Hard core” 1s not
used in the usual informal context because in the EU it signifies a limited group
of countries that are able and willing to develop closer cooperation.5 2
Fur.therfnore, a “rendezvous clause” refers to a type of auxiliary clause in the
legislative texts in the EU, while the expression “Single European Sky " can also
not be' understood literally because it denotes a package of EU measures

regulating the European air space, etc.

Wit';hxfhrcsunaed vocabulary is used by the voluminous administration in the EU
¢ purpose of providing efficient communication considering its

56
http://europa.ew/legislati i i
- p pa.e eglslatxon_summanes/glossary/mdex_en.htm.




tfltlves with diverse cultures and languages, they are bound wu
gen m the man¥1e.r they speak and express themselves. However,
~of the differences, it is Eurojargon that unites them as a distinct group
uses a common specialised terminology that enables them -efficient
communication with and among the EU administration and media.
| 'f_fTheSe special lexical units and phraseological expressions are specific to the
maucratic discourse of the EU and have restricted use among the EU
administrative officials and media, whereas they designate specific EU-related
concepts, such as documents, programmes, policies, institutions, etc. with a
restricted meaning in the EU domain. These concepts are not familiar outside this
restricted EU group. This supranational terminology is not distinctive of only one

European language and culture, but it is characteristic of the EU political and
social system as a whole.

| The Mass Media in Disseminating the European (Sub)culture through
Eurojargon

Through the terminology and language they use,”’ the EU manages to
disseminate its influence and culture (or subculture within the larger European
continent) to countries that are not EU member states, whereas the mass media
play a key role in this process. This is especially the case with Macedonia where
the media serve as a doorway that enables dynamic and intensive entry of words
| j._ﬁxmessions in the Macedonian language, which are increasingly becoming
of the discourse of the administration, the media and the professional public
sedonia and is increasingly used by the general public as well. In this way,
spreads knowledge and information on their values, beliefs, institutions,
legislation, culture, manner of functioning, etc.

ojargon is quite present in the Macedonian daily newspapers and web

fen without undergoing any adjustment. Reporters often tend to
he to explain the foreign concej

Macedonian equivalents as a way
fer to use the manner of speaking of.the EU bu ca
instead. The origin of Eurojargon is from Engli:
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: TURE: READING FROM BELOW —— —
o are used in the EU institutions. Eurojargy,

ot stige because it is part of the distinct (sub)culture that is spread by
B Ugnion as a supranational institution. This can be demonstrated wit},
tch;tfi!rllr otpy:ai::lal examples given bellow, which are extracts fr.om Macedonian
newspapers showing clear examples of the everyday use of Eurojargon.

POPL

| t official languages that

(1) ,[locrou oaAroBop K0j 61 MOXe J1a ' CMHPH LEJITE LITO CC HCKITy'yBaar
”

saeMHO:; ToTpebara Ha paboTONaBUMTE /4 Ouaatr BO MOKHOCT Jia OTNyLITaar
HenoTpeOHM pabOTHHLM H norpebara Ha BpabOTEHUTE 33 CHUIYPHOCT Ha

4 (13 58
crabunam npuxoau. Toa ce HapeKyBa @reKCUuKjypunu.

From English: flexicurity (model of social policy in the EU combining
flexibility of the employers and security of the employees)

(2) ,,Konky e Makenonnja nonoAroTBeHa 3a UMIUIEMEHTAIIM]A HA AKHTO TOJIKY
% 59
ke GWIAT NMOroJeMH IAHCHTE TOj NPOLIEC HA MPErOBOPH 1A 3aBpLIX M0Op30.~

From French: acquis (the corpus of EU law)

(3) ,,Benumapkunzom Bo moronemuot 6poj ciyyam 6apa ciy:KOeHH MMOCETH Ha

KOHKYPEHTCKH M HEKOHKYPEHTCKH 00)€KTH nopaay HaOJbyayBame, HCIIUTYBAmbE,
60

cnopenba Ha MPaKTHKMTE U MPOLIECH HA PA3HH MOXKHH pasMeHH Ha MoJAaToOLM.”

From English: Benchmarking (EU standards for evaluation of a country’s
successfulness compared to other countries)

(4) ,,OJIA® npumun HAJMHOIY CHrHAJHM 3a 3J10ynorpeéu co eBponcKH
cpeacrsa ox Byrapuja «®

From French: OLAF — d .
= F — Office de Lutte Anti-Fraude (the European Anti-Fraud

OlnuKa
anpun 2010, Ha paboThuTe MecTa Ha 2] e Vmpuncku secruk, 3

59
Makenonwuja co 6
PUTaHCKa nomony
of cAuHa. Cumen, 17 jyun 2013, 1 K€ ce ycornacysa co EV Bo o6nacra na xuBOTHA

Benumapkunr go g
" Onagh npmmian najﬁxgacﬁmaamn,m # Macedonia Daily, 30 waj 2011

Henewen secrux, 23 yai HaM 33 3noynorpesa : e , ja-
i » 23 maj 2013, C0 eBponcku cpencrsa o byrapil?



(5) ,,Toj He ycneBa jAa ja MCMOJIHM NMpHMapHaTa uenl 3a

6yuerot Ha EY u penyunpame Ha HCKpuBeHHTE edexTn Ha KAII Ha esemmu '

62
3€MjOEJICKH na3apH.*

From English: CAP — Common Agricultural Policy (the common EU policy
in the field of agriculture)

(6) ,,OBa ro ucrakHa BULIENPEMHEPKAaTa 3a €BPOTICKH Npammama Teyra Apudu Bo
OArOBOP Ha MPAIIAKETO TMOCTaBEHO oA mpareHHKoT AHapej [letpos on CIACM
BO PaMKHTE Ha [CHEIIHAaTa COOpaHMCKa CeJHHIa TMOCBETEHA Ha MPaTeHHYKH

npamama, 30IITO CKPHHMHIOT MakeaoHHja ro MoYHyBa TOKMY CO MOIJiaBjaTa
23 1 24.4%

From English: Screening (a process of monitoring the factual situation in a
country in various fields during the EU negotiations)

(7) .EY CO ,MEKO ITIPABO*“ JA JIEKPUMUHAJIM3UPA KJIEBETATA“%
From English: Soft Law (the non-binding legislation of the EU)

(8) ,Bo cmyuyaj na wmmame ¢opmanno racame, Crnopej IpaBWiaTa Ha
TakaHape4yeHaTa komuToaoruja, EK 6u mopana onnykara 3a onoOpyBame Ha
10j Bua 'MO na ja nonece Bo pok ox 24 yaca.“®®

From English: Comitology (a process when the European Commission
consults specialized advisory committees with experts from the member states)

(9) ,,Jlnpextopot Ha I'/] 3a npommpysame Ha EY Ha CPE/IdH CO IPKABHHOT BPB
Bo Ckomje. %

From English: DG (Directorate General)

3eu_;onencmre pepopmu Ha EV moxkar 1a nomorsar ua CBETCKHTE Masapw. Somm
_ Empean Times, 16 July 2003. ' e




CULTURE: READING FROM BELOW

7(10) Jypn n ga ce obesbenar (uHaHCHH, HEMOCTOCHETO IPAHHUIM Mefy
3eMjUTe-4JIEHKH Ha EY 3HauMTEIHO TO OJIECHYBa MEFYHAapOAHMOT TPaHCHopt

npeky TEN-T KOpHAOpHTE."

From English: TEN-T (Trans-European Transport Network).?’

The examples given from 1 to 10 are typical Eurojargon that is present in all
media in Macedonia, not only in the printed and web media but also in the news
reports. By reading about them and by hearing them in news reports, the
professional public and the general public become increasingly acquainted with
them and use them on a daily basis. For example, when referring to the EU
corpus of legislation, they use the French term “acquis ” (“axu”) as if 1t 1s part of
the Macedonian language. However, it should be noted that, if due to their
frequent use in the future these terms and expressions become part of the
standard Macedonian language, they will no longer be considered as jargon, but
as standard terminology.

Conclusion

In today’s contemporary society, it is inadequate to relate the concept of
‘subculture’ only with deviant groups on the brink of social marginality and
lower-class status. On the one hand, we have demonstrated that subcultures are
connected with groups expressing distinctiveness in terms of expressing
individuality and identity. The European subculture is distinctive of a restricted
group whose members, the EU bureaucrats and media representatives, have a
unique organisational and professional culture. One of the key elements uniting

them as something distinct from the rest is the jargon they use in the

communication with and among the EU adminis

o tration and media as well as in

2 ks : ; :
ommunications with the wider public when providing information on all

EU-related affairs. However, this culture has become so dominant and popular

October 2013. :
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On the other hand, we can also conclude that with the frequent use of
Eurojargon, not only in the Macedonian language, but also in the other Balkan
Janguages, the non-EU languages undergo a process of transformation in order to
address the need for changes. The new terms and expressions elaborated in this
paper signify a European identity and concepts characteristic of a new socio-
political system that is very different from our own system, and in that regard
they also signify a manner of speaking and expressing of a distinct group whose
members live and work on the territory of the EU. In this manner, we learn about
their programmes and policies, institutions and common values in general or, in
other words, we learn about the EU culture that is entering our own. The mass
media are accessible to large masses of people and they are a powerful
communication tool with the power to exert influence.

Eurojargon surpasses the national borders of the member states and wherever
it travels it reflects the European identity, the common values and a unique socio-
political system. The mass media largely contribute to dissemination of this
vocabulary in the Republic of Macedonia as well, and thereby contribute to
dissemination of the European culture as a new type of subculture that is
unfamiliar to us.
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Munena Casposcka-Ilnrynoscka

MAC-MEJIMYMMUTE BO IIUPEILE HA EBPOIICKATA (CYIDKVIITYPA
INIPEKY EBPOXAPIOHOT

Pesume: Llerra na tpynor ¢ na ce orpprar komseHumonammre cakama KoM
BOOOMYACHO ja MOBp3yBaaT CymKynATypata co OnpeaeneHa mMOHMCKA KyATypa.
Cynkynrypara ce nop3ysa co cekoja rpyna yfe Koja Ce pa3nMKyBa 1o HAaYMHOT HA
OZHECYBAWE M Pa3MHCIIyBamke, HO M 10 HAYMHOT Ha H3pasyBame. Enqna taksa rpyna ce
meanymute Bo EBponckara Yuuja, koumro Bo CEKO)qHEBHATA KOMYHHMKalMja KopHucTar
nocebeH >Kaprol, T.H. €BPOXKAProH. Peynukor mro ro xopucrar co LIl OCTBapyBame

Kny-um 300poBu: cynkynrypa, CBPOXKAProH, mHpere KyaTypa, MacoBHH MeInyMH




