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KICKSTARTER PROJECTS 
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14. DEVELOPMENT PERSPECTIVES OF EQUESTRIAN TOURISM IN ROMANIA 
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26. GENDER DISTRIBUTION OF ENROLLED STUDENTS IN INSTITUTIONS OF HIGHER 
EDUCATION IN THE REPUBLIC OF CROATIA 

27. GREEN BONDS – THE SOLUTION TO FINANCE SUSTAINABLE TOURISM? 

28. GROUNDWATER MANAGEMENT AND ILLEGAL EXPLOITATION IN 
AGRICULTURAL ACTIVITIES 

29. HUMAN RESOURCE MANAGEMENT ROLES DURING COVID 19 CRISIS: SOME 
EVIDENCE FROM THE HEALTHCARE SECTOR IN THE REPUBLIC OF NORTH 
MACEDONIA 

30. IMPACT OF GOVERNMENT SPENDING ON THE GROWTH OF AGRICULTURAL 
PRODUCTION IN KOSOVO AND EXPORT OF AGRICULTURAL PRODUCTS 

31. IMPACT OF PANDEMIC ON TOURISM IN SLOVAKIA 

32. INCREASING PEOPLE ENGAGEMENT IN ORGANIZATIONS THROUGH ETHICAL 
DECISIONS 

33. INFLUENCE OF EXTERNAL FACTORS ON THE DOMESTIC PRICE OF AGRI-FOOD 
PRODUCTS 

34. INFLUENCE OF THE SPACE MANAGEMENT ON THE COMPETITIVENESS AT THE 
POINT OF SALE 

35. INTERNATIONAL ACCOUNTING STANDARDS BOARD: AN EXAMINATION OF THE 
MAIN FINANCIAL AND ACCOUNTING TOPICS ADDRESSED IN THE LITERATURE 
RELATED TO THE COVID-19 PANDEMIC 

36. INVESTIGATION OF THE IMPACT OF GLOBALIZATION ON ECONOMIC GROWTH: 
ANY DIFFERENCE BETWEEN THE DE JURE AND DE FACTO MEASURES OF 
GLOBALIZATION? 

37. KOVID CRISIS, CONTROL AND CONTRASTS 

38. MARKETING MANIPULATION IN THE 21ST CENTURY 

39. MEASURING THE GLOBAL CITY COMPETITIVENESS INDEX 

40. MIGRATIONS THROUGH THE APPLIED THEORY OF MARKETS AND PRINCIPLES 
OF THE TOURISM INDUSTRY 

41. MODELLING OF NON-MATURING LIABILITIES IN SURVIVAL PERIOD FOR 
LIQUIDITY RISK MANAGEMENT PURPOSES 

42. NEGATIVE MIGRATION BALANCE AS AN INDICATOR OF REGIONAL POLITICAL 
SYSTEM SUSTAINABILITY BEFORE AND DURING THE COVID-19 PANDEMIC (THE 
CASE STUDY OF THE TRANS-BAIKAL TERRITORY) 

43. NEW TRENDS AND RISKS ASSOCIATED WITH MOBILE PHONE BANKING IN SAUDI 
ARABIA 

44. ORGANIC FOOD ENTERPRISES: VALUE PROPOSITIONS AND ESG APPROACHES. 
AN INVESTIGATION ON EUROPEAN COMPANIES 

45. QUALITATIVE EXPLORATORY ANALYSIS OF PRODUCT PERCEPTION AND 
CONSUMER MOTIVATIONS OF LOCAL PRODUCTS 

46. SECURITIES IN FUNCTION OF DEVELOPMENT CAPITAL MARKET IN THE 
REPUBLIC OF SRPSKA 

47. SECURITY OF DATA AND WEB APPLICATIONS DURING COVID-19 

48. SMALL AND MEDIUM ENTERPRISES AND THE MICROECONOMIC ROLE 

49. SOCIAL WELL-BEING OF TRADING LEADERS – DIMENSION ASSESSMENT 

50. THE CORONAVIRUS PANDEMIC AND ITS IMPACT UPON COMPANIES FROM 
BIHOR COUNTY 

51. THE IMPACT OF ANIMAL WELFARE VIOLATIONS ON THE TOURIST’S DECISION-
MAKING PROCESS - CASE STUDY: MARRAKECH - MOROCCO 
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52. THE IMPACT OF COVID19 ON SMALL BUSINESS IN UKRAINE 

53. THE IMPACT OF DIGITAL TECHNOLOGIES ON TOURISM CONSUMPTION - CASE OF 
CROATIA 

54. THE IMPACT OF THE PANDEMIC ON THE LEVEL OF FINANCIAL LITERACY OF 
TECHNICAL UNIVERSITY NEWCOMERS 

55. THE INTEREST OF HEALTH TOURISTS IN HALOTHERAPY: THE IMPACT OF THE 
SEVERITY OF COVID-19 

56. THE ROLE OF ENTREPRENEURSHIP EDUCATION IN STIMULATING SUSTAINABLE 
ENTREPRENEURIAL INTENTIONS AMONG SERBIAN STUDENTS 

57. THE ROLE OF TOURISM ENTERPRISES IN KOSOVO 

58. THE SOCIAL SUSTAINABILITY OF ORGANIC CULTIVATION WITH S-LCA 
APPLICATION IN RESEARCH PROJECT 

59. THE USE OF LPG IN THE REPUBLIC OF NORTH MACEDONIA AS A SUSTAINABLE 
ALTERNATIVE FUEL: REGULATION, CONDITIONS AND MARKET PARTICIPANTS 

60. TRENDS IN THE FINANCIAL RESEARCH: A CRITICAL ANALYSIS AND REVIEW OF 
THE LITERATURE PUBLISHED DURING COVID-19 PANDEMIC 

61. TRENDS IN THE MANAGEMENT ACCOUNTING RESEARCH: A REVIEW OF THE 
LITERATURE PUBLISHED DURING THE COVID-19 PANDEMIC 

62. USING BUSINESS INTELLIGENCE TO ANALYZE GRANTS IN AGRICULTURE 

63. WINE DESTINATION OFFERED AS A BRAND – ENOTOURISM IN CHILE 

 
 


